1957), it is only after 1970 that this valley became notable for tourists. This valley is part of the Annapurna Circuit and its tourism flourished especially after the initiation of the Annapurna Conservation Area Project (ACAP) in 1986. The main idea behind this is to conserve the unique diversity of the region while enhancing the livelihood of the people. Since its establishment, the project has implemented various programs related to agriculture, income generation, education and enterprise development so that the local people cooperate and feel the need of conservation for sustainable development. As the number of tourists have been increasing over time, it has been a challenge to protect the environment and to raise the living standards of the people.
Data and Methods
Three main sources of data have been used in this paper. Firstly, for discussion on the general trend of tourist arrival in the country and in the Annapurna Region, the statistics available from the Ministry of Tourism and Civil Aviation have been utilized. This also includes data collected from the local office of ACAP in Manang, the largest and main settlement in Upper Manang. Data available from the local office particularly relates to the monthly flow of tourists in this area. Secondly, for specific data at a local level, records available from Humde Police Post have been utilized. The Police Check Post keeps the records of all visitors passing through the post. The visitors' passport details including nationalities, sex and age are recorded at the minimum. Such records are not easily accessible to the commoners. We were able to collect such information through prolonged stay in their office premises. Thirdly, the author collected information about the existing hotels and their growth over the years in seven settlements of the Upper Manang Valley. Short interviews were also conducted with the hotel owners and some workers on case by case basis.
Organization of the Paper
The paper is organized into four sections. The first section provides context and objective of the paper. It also briefly notes what kind of data has been utilized plus the methods of data collection. The second section describes the development of trekking tourism in the Upper Manang Valley beginning with the development of trekking tourism in general. It also discusses seasonality of the flow of tourists there. The third section presents some demographic characteristics of tourists visiting this area. The fourth section concludes the paper with a glimpse of the outlook of tourism in this area.
Trekking Tourism in Nepal
Nepal is known for its natural and cultural diversity within its short northsouth territorial extent. With the opening of the country for the foreigners in 1950, trekking tourism began to take shape. However, the number of visitors were limited before 1980. Despite some annual fluctuations, nevertheless, the number of West Europeans, North Americans and Asians visiting Nepal gradually increased. For example, the total number of tourists visiting Nepal in 1962 was 6,179 which increased to 45,970 in 1970 45,970 in , 156,123 in 1978 45,970 in and 383,926 in 2006 45,970 in (MCTCA, 2006 . With the rising number of tourists, the number of trekkers also increased gradually. The total number of trekkers was only 556 in 1970, which went up to 27,460 in 1980 27,460 in , 61,471 in 1990 27,460 in and 118,414 in 2000 27,460 in . Post 2000 , the number of trekkers decreased due to conflict in the country. It was only after the peace negotiation in 2005 that trekking tourism witnessed its revival.
There are many trekking routes in the country that attract foreigners. Three routes, namely Annapurna, Everest and Langtang cover about 95 percent of the trekkers visiting the country. Again, of the three routes, the Annapurna Circuit is the most common route capturing about 60 percent of the total trekkers. Everest stands second with its share of total trekkers in the country fluctuating roughly between 20 to 30 percent. Likewise, Langtang ranks third with its share of 9 to14 percent during normal years ( As noted earlier, the number of trekkers went up since 1980 and reached its peak in 2000. From then onwards, the number spiralled down, reaching its lowest in 2005. The decrease in the flow can be attributed to the security concerns among visitors since these were the peak years of conflict and political unrest in Nepal.
The Dawn of Tourism in Manang
Upper Manang is a part of the Annapurna Circuit. The whole district lies within the ACAP. Tourism in Manang started with the opening of the district for tourism in 1977 (Watkins, 1996; Koirala, 1981 (van Spengen, 1987) . During the course of carrying out their business and procuring livelihood, they have long been engaged in various forms of mobility (Subedi, 2007) . Their external mobility came to the forefront after they were provided special privileges in 1732, which continued till 1976. By 1980, not only had external trade become competitive, their special privilege had to be discontinued by the government because of parallel demands from other communities in the country. In such a competitive external trade-business it was not easy for many small-scale Manangi businessmen to thrive as in the past. Amidst these, Upper Manang was opened up for trekking and thus, some of the entrepreneurs with their skill and funds accrued during external trades found an avenue to carry on hotel management and other tourism-related activities back in Upper Manang. Moreover, the government's decision to include the entire district as part of the ACAP in 1984 further reinforced the prospect of tourism development in this area.
Upper Manang is a very pleasant valley. Inhabited by Manangis there are seven major settlements ( Figure 1 ). Pisang is taken as the lowermost settlement of Upper Manag and the naming itself in Nyshang dialect reflects this. Likewise, Khangsar is the uppermost settlement and is located on the way and close to Tilicho Lake. These seven settlements of the valley together share more than 50 percent of the population of Manang district. The local people of the valley are believed to have migrated from different parts of Tibet long ago. The valley itself is characterized by physiographical diversity -from river basins to mountain peaks above 7,000 m, bio-diversity and offers unique Tibetan culture and localized agro-pastoral economy.
The Development of Trekking Tourism in Upper Manang
Data on the number of tourists visiting the valley is officially available since 1999. However, Since 1999, despite slowdown and fluctuations, the annual figure of trekkers visiting this valley did not go down from 9,300. This is a sizeable number. These trekkers need accommodation and other services. As a result, with the increase in number of tourists, it was imperative that the number of hotels in the valley also went up (Figure 2 ). According to Cooke (1985) , Source: Subedi, 2007. In general, the largest numbers of hotels were opened in the settlements along the main trekking route such as Manang, Pisang and Humde. The off-route villages such as Ghyaru, Ngawal and Khangsar have fewer hotels. In the case of Khangsar, only those tourists trekking to the Tilicho Lake pass through the village and such tourists are very few in number.
Manang Village is the main settlement of the valley, not only from the present state of tourism development but also from the historical point of view. Manang village is epicenter of all social, political, cultural and administrative activities in the valley. The Gangapurna mountain peak and the Gangapurna Glacier are very close to Manang village. Also available in Manang village are cultural museum, movie theater, restaurants and other recreational facilities. The hotel owners in Manang sometime refer to this village functioning as Thamel of Kathmandu for tourists visiting this area. It is the little Thamel just beyond the Annapurna Range in the Central Himalaya. Secondly, all the hotel owners are from Upper Manang or are Manangis. Outsiders are not allowed to run such businesses. Even in case of the in-laws, the entire community is very particular, and if any, they are exceptions. They are proud of running the tourism business in their native land and express that such a business run by the natives further reinforces their bond with the land and their identity. Thirdly, almost all big hotels have links with hotels in Kathmandu that are run by their relatives or at times by themselves. The skilled human resource for the hotel business is hired from Kathmandu, whereas all family members participate in tourism activities. Meanwhile the labor demand in agriculture is fulfilled by the migrant laborers from Gorkha, Lamjung and nearby districts. Some of the skilled personnel work in Kathmandu and in Manang on a seasonal basis.
The Seasonality
Seasonality is an important feature of mountain areas. This is more so in terms of people visiting mountain areas from outside. Seasonality in the flow of tourist arrival from 2002-2005 is discussed elsewhere (see Subedi, 2007) . However, to recapitulate and update the situation, Table 4 Despite large concentration of tourists in two seasons, there were visitors in all twelve months in Upper Manang. January was recorded to have the least number of visitors. The other months with the least number of tourist arrivals are June, July, February, August and December, respectively. These high tourist arrival months also coincide with major agricultural activities (see also Subedi, 2004) . Agricultural activities such as ploughing, sowing/planting takes place from the last week of March to the first and second week of April, and harvesting takes place during a fixed period from the last week of September to the first week of October in the valley.
NATIONALITY AND SOME DEMOGRAPHIC CHARACTERISTICS OF TOURISTS
Tourist Nationality:
Records available from the local ACAP office in Manang suggest that tourists from more than 64 countries visited Upper Manang in 2007. French citizens ranked highest. One out of every six visitors was French. They were followed by Israelis with their share of 13.5 percent. This ranking is a bit different from that of the 2002/03 record available from Humde which showed Israelis ranking highest with 19.6 percent followed by French with 16.4 percent (see Subedi, 2007) . Germans ranked third and contributed about 12 percent to the total tourist arrival there. Britons ranked fourth. Both these rankings, i.e. third and fourth, are akin to that of 2002/03 figures. The other nationalities with their share of more than 3.0 percent include Americans, Australians, Dutch, Spanish and Canadians. Together, these nine nationalities shared almost 75 percent of the tourist flow in Upper Manang in 2007 (Table 5) . Sex selectivity is evident with males dominating the total flow of tourists in Manang. Of the total 7,492 tourists recorded in Humde, 62.4 percent were male and 37.6 percent female. The numerical dominance of male over female in the tourist arrival to Upper Manang remains the same for all twelve months (Table  6) . A general tendency of higher sex ratio during lean months and relatively lower ratio during peak months is apparent. Of all the months, the number of female tourists is the highest in October and November. The number of tourists visiting Upper Manang is age selective. The largest proportion belongs to the 20-30 years age group. In terms of specific age groups, the 25-29 years age group claims the largest proportion. The age group of 20-24 years comes next. Together, these two groups constituted 44.4 percent of the total tourist flow in Upper Manang. The age group of 30-34 years contributed 18.1 percent. These three groups combined contributed 62.5 percent (Figure 3 ). In all these three age groups, males far outnumber females. The share of age groups below 20 years and those 60 years and above are very small. Thus, overall young adults dominate the total figure.
Country of Origin

Months
Source: Compiled from the record of Humde Police Check Post, Manang.
It is likely that this age selectivity has to do with adventure tourism in the high mountain areas. Normally those visiting Upper Manang intend to cross ThorungLa pass (5,416 m asl), one of the highest mountain passes of the world.
Conclusions
Upper Manang is a special case of trekking tourism in Nepal. Since the 1980s, it has been able to attract more than 10,000 trekkers annually and the number is increasing in recent years. Even during the years of conflict, the number of visitors did not go down from 9,300 per year. With the increase in number of visitors, a parallel growth in the number of hotels have taken place and it is the residents of Upper Manang that are running the tourism business in the valley with their connection in the capital.
The role of tourism for national development cannot be exaggerated in Nepal.
The scope of adventure tourism and green tourism have been increasing over time. The Annapurna Circuit is a unique and one of the best trekking routes in the world for the unique diversity from geographical, biological, climatic, cultural and social aspects. It is the area where which has demonstrated the success of conservation along with local development by involving local people.
With the increasing number of tourists in the region, some challenges have also emerged. The issue of mass tourism versus quality tourism becomes a concern when the number of tourists increases rapidly in such a small valley. Likewise, the issue of sustainability of tourism development is of prime concern and has already been noted in rural tourism destinations of developing countries (Nepal, 2008) . In the meantime, there has been an increasing demand of infrastructure development such as road linking this area with Besisahar and the south. Whether motorable road linking Upper Manang with the south is good for tourism development and prolongation of tourist stay in this area is debatable, let alone environmental effects of such activities in the overall pristine landscape of the area. The Besisahar-Chame-Upper Manang road, which is under construction, is a case in point. It mainly follows the existing trekking route and has already compromised the trekking attraction of the route. The search of alternative route and the diversity of tourism products in the villages are essential for extending the length of stay of tourists. Climate change and receding glacier, abandoned agricultural fields and deserted households in most of the settlements are also major concerns for the sustainable development of tourism in the region.
